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1 MMM201 Audio Production Management 60 20 20 0 0 4 0 0 4 100
2 MMM202 Media Law (Cyber Laws and IPR) 60 20 20 0 0 4 0 0 4 100
3 MMM203 Media Research Planning 60 20 20 0 0 4 0 0 4 100
4 MBAI201 |Financial Management 60 20 20 0 0 4 0 0 4 100
5 MMM206 Writing for Electronic Media 60 20 20 0 0 4 0 0 4 100
6 MBAAPR202 |Fundamentals of Public Relations 60 20 20 0 0 4 0 0 4 100
7 MBAAPR207 |Comprehensive Viva 0 0 0 50 0 0 0 0 2 50
360 120 120 50 0 24 0 0 26 650

*Teacher Assessment shall be based following components: Quiz/Assignment/Project/Participation in Class, given that no component shall exceed more than 10 marks.




